A Numbers Game: United Way’s Annual Workplace Giving Campaign
By United Way of Southeast Alaska

Consider this:

One dollar a week ($52 a year) provides healthy meals to five shelter residents or a reading mentorship for two children. Five dollars a week ($260 a year) sends two campers to Boy or Girl Scout camp or covers class materials for 20 families learning how to support loved ones with mental illness. Ten dollars a week ($520 a year) provides activities for five seniors, pays for a six-week GED prep course for five young adults or sponsors the enrollment of 17 children in Dolly Parton’s Imagination Library, which sends them each one free book every month for the first five years of life (that’s 1,020 books, total!).

“It’s a numbers game,” says Tom Sullivan, Southeast Regional Manager for First National Bank Alaska and United Way of Southeast Alaska board member. “A little really adds up to a lot.”

Enter the United Way’s Annual Workplace Giving Campaign, through which participants direct regular donations from their paycheck to the United Way of Southeast Alaska, or whichever of its 30-plus partner agencies they choose. 

“You can donate much or as little as you like,” says Sullivan. “You don’t even notice the deduction, but it helps so many people.”

For nearly 50 years now, the United Way of Southeast Alaska has been working to “advance the common good” using a clear strategy for public service: “Give, Advocate, Volunteer.” Sullivan believes Southeast Alaskans excel at all three.

“People who live in isolated communities build a culture of helping each other,” he says. “It’s up to all of us to be ‘first responders,’ so to speak. The Workplace Giving Campaign provides an easy, effective mechanism for that.”

In Sullivan’s thinking, not only does the Workplace Giving Campaign remain one of the most simple and effective ways for employees to give back to their community; it is also one of the most significant resources employers can offer to address community issues. He specifically points to First National Bank Alaska’s long relationship with the United Way, and its historical support of United Way projects and initiatives. 

“But we’re just one of hundreds of businesses giving their time, talents and financial resources to support the community,” Sullivan says. “The Workplace Giving Campaign allows these businesses the opportunity to let their employees share in that philanthropy, to dip their toe in the water.” 

Learn more about United Way and its 31 partner agencies, visit www.unitedwayseak.org. For more information about the Workplace Giving Campaign, visit www.unitedwayseak.org/campaign. To donate online or pledge monthly payments through your credit, visit www.unitedwayseak.org/donate. To volunteer, visit getconnected.unitedwayseak.org.
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